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What Does 24% Market Share Mean?
It is a re�ection of consumer con�dence in the proven skills of the RE/MAX REALTORS® .

What consumers are driven to is what a REALTOR® with momentum is attracted to.
Nobody will ever again ask “Who is your company?”

MLS Sales per Representative
What Do RE/MAX Associates Do Di�erently to Average 7 - 14 More Sales a Year Than Their Peers?

They understand the power of public recognition through branding. They invest in themselves.
They understand the power of knowledge. They work continually to improve themselves.

They understand the power of focus and use business plans to keep on target.
They understand the power of balance. They work, then play. Frequently.

They understand the power of �nancial independence and the freedom it provides.
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